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BOTS AND 
TROLLS ARE 
BECOMING A 
SOCIAL MEDIA 
PROBLEM

Instagram Releases “Reels” – TikTok’s Competitor

Have you ever received a follow or friend 
request from a user that looks a little 
sketchy? Chances are the person in the 
profile picture is not the actual person 
behind the account. Bots and trolls have 
been responsible for causing more 
division on social media and for skewing 
the algorithms in place. Fake accounts 
also represent a large number of likes and 
postings on the platforms without some 
people noticing. One article reports that 
bot accounts make up 40-50% of some 
celebrities’ accounts. That reveals the 
millions of fake accounts that are on social 
media. Platforms started taking action last 
year, with Facebook erasing 2.2 billion fake 
accounts in Q1 of 2019. One way to avoid 
or notice these accounts is to be aware 
of divisive topics that generate multiple 
opinions from users. Always make sure you 
cross-check information you see on social 
media, as fake accounts can post false 
information. To read more on this, visit here.

Facing a potential U.S. ban or Microsoft buyout, 
TikTok has an uncertain future; this makes for a 
perfect opportunity for a competitor to come in. 
Instagram took advantage and released “Reels” 
on August 5th. Reels, which allows users to create 
15-second videos and add popular music plus an 
array of edits and filters, debuted in 50 countries. 
Reels will live inside of Instagram’s app, with its 
tab on a user’s profile and also located at the 

top of the Explore page. Facebook (Instagram’s 
parent company) has been known to adopt new 
features that have worked for other platforms. For 
example, Instagram stories, which have proven 
to be successful, were adopted from Snapchat’s 
story option. Marketers should be on the lookout 
for ways to incorporate Reels into their social 
strategy. To read more, visit here. 

Ads With Face Masks Viewed Favorably by Consumers
Given the COVID-19 pandemic, face masks have become popular and essential among consumers 
worldwide. Some, however, have not welcomed the need for face masks, and those opinions have been 
captured across many media platforms. Though most brands have left masks off their advertising to 
remain neutral, an Ace Metrix study found that brands that have included face masks within their ads 
have seen 48% of viewers express positive emotions towards them with 33% reacting negatively. These 
statistics show that ads involving masks, used in the right context and tone, can be seen as positive. For 
example, viewers reacted positively to Uber’s ad that highlighted its face mask policy because it was 
informative and showed the precautions the company was taking. On the other hand, the study also 
revealed a negative response to the ad that home improvement store Menards launched, showing its 
selection of masks for sale, because viewers thought it seemed to take advantage of the pandemic. With 
no sign of the pandemic or masks going away anytime soon, advertisers will have to continue to adapt to 
evolving consumer perceptions. To read more about this, visit here. 

Snapchat set out to see how video consumption 
behaviors have evolved, especially in younger 
audiences, over the past decade. In 2014, 
users started consuming more media on their 
smartphones than on TV. Now, users spend 
about 45 minutes more consuming media on 
their smartphones than on their TVs per week. 
Even in the past year, 73% of younger consumers 
have spent more time watching videos on 

their smartphones compared to last year. The 
majority (82%) of Gen Z and Millennials watch 
short-form, user-generated videos daily, and 
52% of them watch long-form TV-type shows. As 
younger generations become more interested 
and entertained by video media, marketers can 
use these channels to reach Gen Z and Millennial 
audiences in future campaigns. To see more stats, 
visit here. 

Quick Facts
• Pinterest is now up to 416 million monthly 

average users, which is a 39% increase YOY. 
• 71% of marketers expect virtual events to 

continue beyond 2020. 
• Google’s ad revenue fell 8%, which is the 

first decline in its 26-year history.  

Snapchat Publishes New Study on Video 
Consumption Behaviors
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