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MICROSOFT 
LAUNCHES FREE 
CAMPAIGN 
MANAGEMENT 
PLATFORM

A Serious Case Of “FOMO” Leads To Donations

Microsoft is moving past the pilot stage 
of its new Digital Marketing Center, which 
is aimed at helping businesses manage 
campaigns across multiple platforms on 
one free interface. Businesses will be able to 
manage their organic and paid social media 
along with paid search campaigns across 
Bing, Google, Facebook/Instagram and 
Twitter’s ad platforms. The Digital Marketing 
Center will be fully AI-powered, allowing 
advertisers to add keywords, targeting and 
bidding. Advertisers can then set their goals, 
location and budgets. Businesses will also 
be able to create, schedule and publish 
posts for social media platforms, including a 
tool to reply, like and direct message users. 
To read more on this new product visit here.

If you were on Twitter in the past month, you 
may have seen the mysterious meme of “        ” 
that users added to their handle. It started as a 
small group of friends that made a Twitter group 
and quickly grew. Then, the group created a 
domain and website that only included a link to 
submit your information and join the waitlist for 
this invite-only “app.” To move up the waitlist, 
people could make donations that would go to 
fi ght social injustice. The group was able to get 

30,000 to 50,000 people added to their email 
waitlist for an app that did not or will not exist. 
With all those sign-ups, they raised over $200,000 
in donations. What started as a meme and inside 
joke between a group of young techies turned 
into a demonstration on how big FOMO is in 
Silicon Valley and how much they are willing to 
pay for secrecy and exclusivity. To read more on 
this visit here.

Remarketing And Lead Gen Ads Coming To LinkedIn 

Google Launches Pinterest Competitor

LinkedIn will now allow advertisers to retarget audiences that have either opened or submitted a 
lead form or viewed a video. Advertisers need a pool of at least 300 members to make this a viable 
option for campaigns. The audiences created from video views have the same window of engagement 
requirements, but advertisers can create audiences based on how much of the video has been watched. 
This is a big step for LinkedIn, as advertisers can now have more specifi c parameters when targeting their 
B2B audiences. To read more on this visit here. 

Google has launched many social network 
services that never caught the public’s attention. 
Google hopes to turn that around with their 
new project, Keen. The focus of Keen is to be 
suited towards each user’s interests, or shared 
interests for couples and groups. When a user 
fi rst visits Keen, they are presented with a grid 
of topics to explore. When they see something 
they fi nd interesting, they can save it in a “keen” 
(each topic is a keen). On every keen, there are 

three sections—“gems,” “explore,” and “searches.” 
This may seem like it is a duplicate of Pinterest, 
but Keen has an opportunity to become a 
personalized search site and content archive for 
topics that interest people. Whereas Pinterest 
is a strong source for ideas and a way to collect 
images and information for certain projects, plans 
and purchases. To read more on this new Google 
product click here.

Quick Facts
• Pinterest just released a report that 

showed Christmas-related searches 
increased 77% in April 2020 compared to 
April 2019. 

• A survey showed that 70% of consumers 
said they bought a brand because of a 
YouTube ad they received.

• Microsoft will be permanently closing all 
their brick-and-mortar stores and replace 
some with interactive stores.  
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